THE OUTBREAK OF CORONAVIRUS (COVID-

19)

THE LASTING
IMPACT ON ASIA
PACIFIC

RETAIL SECTOR




OUR VIEW

A High-Impact Short-lived event

@ Regional retail and tourism sector are hardest hit
1=z Online groceries and food delivery remain resilient

@ Omni-channel retailers will continue to thrive
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IMPACT WAS LIMITED TO GREATER CHINA IN JAN AND FEB

R b A & 4045 % WA 40% of its members (shopping centres) were

Concerns over the decline in Chinese tourists

Contribution by Mainland Chinese tourists
(2018/ 2019)
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Note: All the above countries have issued travel bans to travellers from China/ Hubei province during January to February 2020.
Source: CEIC, Hong Kong SAR - Tourism Board, Japan — Tourism Agency, Taiwan - Tourism Bureau, Ministry of Transportation and Communications, Korea - Korea Tourism Organization, Australia - Australian Bureau of Statistics, Tourism Research

Australia, Singapore - Singapore Tourism Board, Thailand - Ministry of Tourism and Sport, Vietnam - Vietnam National Administration of Tourism, Malaysia - Tourism Malaysia, CBRE Research, February 2020.
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APAC LANDLORDS ARE OFFERING RENTAL ASSISTANCE

Rent cuts/ rebates Government Support
Greater China Rest of APAC
_ " oste HENEE A total of HK$3.73
B ?Fﬂ u.:%ui% ,:ﬁr{% 30% - 50% (Feb) { Eéj))) 50% rental rebate for retail, F&B - > billiqn _is allocated to
JEWEL  and service tenants (Feb to Jul) subsidize the F&B
> < N R industry. Licensed F&B
WHARF 50% (Feb - Mar) operator will receive

50% rental rebate on the HK$80K or HK$200K

Capé.taLand one-month gross rent, also subsidy.
Case-by-case allocate m'i ion
DI SWIRE PROPERTIES  basis located SGD 810 mil

Established 1886

(since June 2019) budget for marketing initiatives Qualifying
/A commercial
= ill; properties will be
mableiree S$11 million to support tenants

50% to mainland pcommercia, Rental rebates of up to half a month granted a 15%

Chinese tenants may be granted for tenants at rebate for property
i B fth = (Jan 25 — Feb 14) VivoCity on a tax .poyoble for the
ROPERTIES selected basis F[))ZrcIOQdO]Q (;Gn to 31

Y o N Good-hearted landlords campaign:
FEHEEI  Rent free for 16 days §\.,,,',, over 300 landlords have cut their
MRAEHTESHE rents

Source: South China Morning Post, Reuters, Wall Street Journal, CBRE Research, February 2020.
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RETAIL RENTS ARE UNDER STRONGER PRESSURE

2019 2020F 2020F (forecast
Market Actual (forecast as of as of Mar
Jan 2020) 2020)

Beiiing 1.5% 1.2% (v )
Shanghai  0.8% 0.5% (v
Guangzhou -2.0% 0.2% °
Shenzhen -0.8% 0% 0
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Remarks: All markets tracked performance of prime high streets except China, Singapore and Auckland. China Tier | cities tracked the performance of G/F prime shopping centres,
Singapore tracked prime floor while Auckland tracked regional shopping centres.
Source: CBRE Research, March 2020
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MORE BAD NEWS FOR GLOBAL RETAILERS...

The impact on retail sales is beyond Greater China markets Impact expanded to regional and global tourism

Temporarily closes all stores outside Q
Greater China from 14.3.2020 to //’O 9% to 12% anticipated decline in
27.3.2020 \ /l// arrivals in Asia Pacific

Announced its anticipated sales loss:

USD $1.1 billion* (EUR $1 billion) from
\ Greater China @ USD $30-50 billion of anticipated
‘ ~USD $112.2 million* (EUR $100 \/ loss in global tourist spending in 2020
adidas nilion)

from Japan and Korea

USD $78.6 million* (EUR $70 million)
if sporting events are postponed

%ﬁ,{,{f} - __f\\ USD $27.8 bl”l(?h c.)f on’ficipo’rgs‘l
e — Called off its annual events and catwalks = revenue loss for carriers in Asia-Pacific
By’

HERMES shows ™ in 2020

PARIS

3

Note: * Exchange rate as of 31/12/2019 is used for currency conversion
Source: International Air Transport Association, World Tourism Organization, The Guardian, Fashion Network, Business Insider, CNBC, CBRE Research, March 2020.
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ONLINE GROCERIES AND FOOD DELIVERY WILL CONTINUE TO
THRIVE

Growing popularity of online groceries and food delivery

recmoart

HLTV mall’

SVIDE;

More creative collaboration to serve customers

In Singapore: Landlords’ introducing food
300% increase in its average weekly delivery services

order (Feb) %ﬁ ‘W' — E&

In Hong Kong: SHIN KONG MITSUKOSHI In Taiwan:

165% y-o-y increase in average

daily orders (Feb) More than 85% of restaurants

in its department stores go online

(Mar)

In Mainland China:

Uber @
foodpanda
400-500% increase in

fresh food sales (CNY) Brick-and-mortar stores to

In Hong Kong: support last leg delivery

60% M-o-M increase in
number of order (Jan)

e
In Singapore: %’@(ﬂf ITIC'I" Partnered with retailers

20% Y-o0-Y increase in to add 25 pick-up points
number of order (Feb) (Feb)

In Hong Kong:

Source: Mothership News, HKTVmall, Food Navigator — Asia.com, Singapore Business Review, South China Morning Post, vogue.com, CBRE Research, March 2020.
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RETAILING BUSINESSES IN GREATER CHINA REGION -
ON ITS FIRST STEP TO RECOVERY

Reliance on omni-channel tactics Consumer sentiment starts to stabilize in March

&
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HERMES —_—
PARIS Newly launched lipsticks:
. _ rrn'

Introduced official online HERMES 14 million of views c?f

platform in Hong Kong (Mar) PARIS (r;\a/{c’r()ed posts on Weibo
ar

=
iaa TnA I-COH Live-streaming remained

an essential tactic:
'3
> Women'Day ‘/\l 264% increase in sales
@ ‘ YA driven by Taobao
live-streaming (Mar)

Source: Hermes, Weibo, Sina News, CBRE Research, March 2020.
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Customers queuing outside

retail stores

" < #

(on 14.3.2020,
in Mong Kok, Hong Kong)




DISCLAIMER

This presentation has been prepared in good faith based on CBRE's current views of the commercial real-
estate market. Although CBRE believes its views reflect market conditions on the date of this presentation,
they are subject to significant uncertainties and contingencies, many of which are beyond CBRE’s control. In
addition, many of CBRE’s views are opinion and/or projections based on CBRE’s subjective analyses of
current market circumstances. Other firms may have different opinions, projections and analyses, and
actual market conditions in the future may cause CBRE’s current views to later be incorrect. CBRE has no
obligation to update its views herein if its opinions, projections, analyses or market circumstances later
change.

Nothing in this presentation should be construed as an indicator of the future performance of CBRE's
securities or of the performance of any other company’s securities. You should not purchase or sell
securities — of CBRE or any other company — based on the views herein. CBRE disclaims all liability for
securities purchased or sold based on information herein, and by viewing this presentation, you waive all
claims against CBRE and the presenter as well as against CBRE’s affiliates, officers, directors, employees,
agents, advisers and representatives arising out of the accuracy, completeness, adequacy or your use of the
information herein.
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